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Company Growth
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Leading ICT Products, Solutions and Services

Hundreds of millions of : é Global enterprises,
consumers Global carriers industries Cilplarl Glalel Lseis
Consumer Carrier Enterprise Cloud

Products & Services
A brand loved by global
consumers

Products & Services
Best strategic partner for
carriers

Products & Services
Enabler and preferred partner
for digital transformation

Products & Services
An open, reliable cloud platform

70%+ of revenues
from global top 50 carriers

'Y

vodafone

uivia R
- vt [

Top 3 in smartphone market share
SoftBank

. °
Global China Singtel
January to September, 2017 May, 2017

5 Huawei Confidential

Fast growth, reliable and secure
services for customers

Serving global industries/
large enterprises

197

companies in
Fortune Global

45

companies in
Fortune Global

99 cloud

services in

14

categories

50+

solutions
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Huawel: An Iconic Global Technology Brand

EateBook X/D
remium Business

Other

Smart Watch

Utility & Quality High-end & Elegant

e Huawei 4G LTE Router
Strong wireless coverage

Smartphones Business Lifestyle Entertainment Utility
I I | | >
Huawei Mate Huawei P Series Huawei Nova Huawei Y Series
(Flagship) (Lifestyle) (Fashion) (Value) )
Porsche Design \") H
rechnolony & Art e 10N0r
ecnnology r HUAWEI
N
. Porsche Design x Huawei
T Series

prOdUCtS E MateBook E . M Se.3r|e5 _ ’ 7 B3 Talkband Huawei Mobile WiFi 1 awei Q Series Routers The preferred
- .-.i Lifestvle + Business RA& Inspired video & BUSi Eli Prime o partner of top
A = y experience usiness Elite ) Robust Wi-Fi coverage car makers
1Gbit/s
o
| | I | I I )
_ _ In-vehicle
PC Series Tablets Wearables Mobile Broadband Smart Home Modules
\_
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Master Al for 500+ Scenarios

iIn 19 Categories
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We are Entering an Intelligent World

All Things Sensing  All Things Connected All Things Intelligent

Sensing the physical world,

mapping it to digital signals Data goes online to power machine intelligence Big data and Al power new applications

bn devices bn connections bn TB data

ICT infrastructure will be the foundation of the intelligent world
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' In an age defined by greatnéss, P 7o
‘we want to help mankind take its next e




Our ViSien and Mission

Bring digital to every person home and organization

for a fuIIy connected Intelllgent WWelgle




The intelligent world will benefit every person, home, and

organization

Empower people

+ Helping special people live a normal life:
Guide helmets for the visually impaired
+ Helping people acquire special capabilities:

Multi-language communication, Al cameras.
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Enrich home life

- At-home services: Healthcare robots, Telemedicine
+ Feel at home wherever you are: Holographic

communication, smart home.

Inspire innovation

+ Streamline data assets: Smart government, video networking
« Transformation into digital services: Selling Engine Flight

Duration , Automobile Travel Service
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Step by Step, Quantifying the Future OV

global
industr
0n

Organizations

e e na 60% ied 80% mosaband  40% =2 75% swaviision < 13% ) 80%

mobile broadband

enterprise

smartphones 3.8 bn == l} 8 bn ﬁ%ﬁfﬁfﬁces 2.6bn ns l} 20 bn ?npfklmigac?c;)un; <10% =™ .} 85%

enterprises have experimented

mobile traffic per 03 GB I } 1 G B Er%r:r?csrg/ti)g]cs 1.5% wsnsn } 12% with Al <5% mun } 86%

user per day O

2018 lllllllllllllllllll} 2025
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Huawel is enabling the intelligent world with a focus on ICT
Infrastructure and smart devices

. ) Build ubiquitous connectivity

Provide pervasive /== ‘ «™\ Deliver a premium video

intelligence \ D/ A \ 2/ experience with ICT infrastructure

ICT infrastructure

Smart devices
Develop open, trusted \ j Q Grow an experience-centric

cloud platforms device ecosystem
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A revolutionary shift is happening in the way the world
works, with economies across the planet going digital fast

3.0

2.8

2.6

24

2.2

2.0

Global GDP Growth Rate

3.0 3.1
\
2.8 ///
2.
2014 2015 2016 2017 2018 2019 2020
Source: IMF

Nigeria National
Broadband Strategy

 Counties are setting policies to encourage ICT investment
j+] EE=

Singapore Smart Nation Digital Canada 150 Smart Digital Malaysia

Industry 4.0 Advanced Manufacturing 2.0 Internet Plus

Sz
R
7N

Colombia Live Digital Connected Argentina

156 countries have released national
ICT development master plan Source: ITU
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City + Intelligence: a sustainable digital life for city resident

C—

Croate Fmnlovmant

Saudi Smart Yanbu

Big Data and&elligent

operations center
Support Vision2030 of Saudi

18%
1BK * sobs

Investment

Diihlir Sarvirac

Smart City,
Shenzhen Longgang

50+Bureaus opened up

horizontally

Online "stay home", offline “one

window™
0%
29%

~ 8%

Waiting time

\ Immediate
operating rate

Experience

—

| —

Piihlir cafotv

Kenya Safe City

Thousands of HD cameras and
terminals, supporting 9000+
police officers for use by 195
police stations

A5% . Crime Rate

Dicsee 1n Major Events

' Intemational
“% Tourist

Deratord onviramnmaont

Weifang,
Smart street light

More than 40,000 LED lights
control by the loT platform

68uws ononar
45%
23%

Efficiency

Lighting rate

| —

Henan telemedicine

The worid's largest
telemedicine site, covering 18
cities, more than 130 townships

120K
10B.ue savings

97% Satisfaction

Patient lyear




GCI : Mapping country’s transformation into a digital economy

SRR W

s global
Traditional Economy Digital Economy

connectivity
index

The GCI provides a comprehensive and objective assessment of a country’s connectivity from both a national and business perspective,
and assesses the current status, future trends, and challenges associated with digital transformation. It quantifies the value that
connectivity generates for a country’s transformation into a digital economy, and serves as a reference for regional and national

policy makers.

/9 Countries 95% GDP 84% Population
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O\

s global

Digital Economy Heat Map

STARTERS B @

Average GDP Per Capita: US$3,700
GCl score: 20-34

These countries are in the early stage of ICT infrastructure
build-out. Their focus is on increasing ICT supply to give more
people access to the Digital Economy.

35

ADOPTERS B ()" FRONTRUNNERS H Q%)
~—"

56 85
Average GDP Per Capita: US$16,300 Average GDP Per Capita: US$54,100
GCl score: 35-55 GCl score: 56-85
Nations in this cluster experience the biggest GDP These nations are mainly developed economies. They
growth from ICT Infrastructure. Their focus is on continually boost user experience, and use Big Data and
increasing ICT demand to facilitate industry digitization loT to develop a smarter and more efficient society.

and high-quality economic growth.
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Country 2018 rankings oSk

connectivity
index

Q%)FRONTRUNNERS SCORE ‘m’ ADOPTERS SCORE ADOPTERS SCORE @ STARTERS SCORE
~— I
BE=  pjted States 78 21 = Spain 55 20 P Bahrain 45 52 B Jordan 34
Singapore 75 2> IR Estonia 54 41 BEN saudiArabia 44 59 mmmmm Egypl 34
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Most countries have embarked on the road to a digital o),
economy, but they are at different stages

index
110K Starters  Adopters N [ Frontrunners | 3

110K

o
Luxembourg

100K

90K
~ 80K o
8 ® Switzerland
©
£ 70K @  Norway
© Ireland
[
§ 60K o ©
o ® .
et Singapore
g 50K it D.enmark St
2 @® ®Germany ®
o 40K @ ) [ ) Finland @
< UT‘IEd Arab France Japan  United Kingdom

30K It ®

A Portugal South Korea
Bahrain G
20K Argentina v » ® 9 ¢
| @ Estonia
10K ey Botswana Turke P f ® e
‘ D ¢ g Malaysia china
0 /Emmp‘a—— Colombia Belarus
15 20 25 30 35 40 45 50 55 60 65 70 75 80

GCI 2018 score
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“ ,, [ ] ] [ ] [} [ ] [ ] Oc *
The “Matthew Effect” — the digital divide becomes a digital  ©%:
index
chasm
An expansion of the S-curve (GCI score vs. GDP) shows the widening inequality between Starters, Adopters, and Frontrunners
Frontrunners
66.1
60.1 i
: //_
i2015 S-curve
Adopters
""" Average scores 2018
S?. """ Average scores 2015
i [ Score change
— ' :
" y @ ADOPTERS 60 & FRONTRUNNERS GCl scfz)re gré EEAE
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growth

21% 4

Competitiveness

m

Ini%

23% 4

Productivity

22% 4

Innovation

~
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Al i1s turning Intelligent Connectivity into a gateway for a
new economic growth cycle
ﬁ : 3 6.7x

ROl in ICT vs. other sectors

Digital economy today
US$12.9 trillion (in 2017)

0000000000 . |

000 Digital economy in the future
US$23 trillion (in 2025)
0000000000
0000000000
000

Intelligent Connectivity

Broadband e Cloud @ Big Data @ loT Al @@ HUAWEI

Center



Milestones of Huawel Brand Strategy

2004
O

» Define the Huawei
brand and Launch
corporate vision,
mission and strategy

*

*,

%  Enrich the life
through
communication

23 Huawei Confidential

2006
(9]
1990 2006

EHEAR

» Launching New Logo

and VI system

** Focus
»* Innovation
% Robustness

»*  Harmony

2011
@

Develop brand attributes
Customer-centric
Dedicated
Global
Innovative
Open
Trusted
“ One Huawei “Brand Architecture
Update Brand strategy ( 4 Choices)
what we promise
who we serve
what make us different
how we’re experienced

Bring forward Brand agenda (BCW)

2018
1~

> New Vision and Mission

Bring digital to every

person, home and
organization
for a fully connected,

intelligent world
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Huawel Brand Agenda Framework

Trends

- 2

Customers Needs Thought Leadership

Value Theme

(A set of beliefs, not expertise) E%Eﬂ*ﬂggﬁg

s FulyComedes, nlgen

World

Technology Leadership

Huawei Capabilities

What we do
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Huawel Brand Agenda Framework

\I\;i_SiO_”_> Bring digital to every person, home and organization for a fully connected, intelligent world
ISSIoON
N I:IAU
Brand *@@E#@EHE’J% ﬁb-lﬁ%
Agenda Building a Fully Connected , Intelligent World
_— . : : Personalized _

value Ubiquitous Connectivity | Pervasive Intelligence O — Digital Platform

emes

T A TERIBRIE ZoFR AR AV ERE HFES
MEALFIE
Connectivity will be ubiquitous Intelligence everywhere: in industries, Personalized experience will be available Digitization will impact every person,

' ] ) ] for all, thanks to Al, cloud, and other new o ]
empowered by networks that can in products, and in solutions technologies that businesses can home, and organization. It will empower
intelligently sense the needs of people Ineeveeéggaengolgﬁg\?;éngr?fet?\zggsuzgﬁgsr people. It will enrich home life. It will
and machines, and provide connectivity Intelligence will change how inspire innovation within organizations.
services in ways that are proactive, businesses operate and create value. Industries drive large-scale innovation
intuitive, and secure and without the need through integration and collaboration. A digital platform, with unmatched
for further human intervention. Intelligence will lead to more resilient openness, flexibility, ease of use, and

networks with enhanced security for security,
critical services and data..
Key words of business capabilities by value theme

Products and solutions focused on ICT infrastructure and smart devices
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New Logo & Corresponding Visual Identity

OLD LOGO

§‘Vé V2 Huawe

HUAWEI

NEW LOGO

V2 2 Huawe

HUAWEI

-

W Exploration: Huawei actively embraces the

. W world, explores the future, and advocates openness

SRS 2 HUAWEI

Intelligence: Huawei embraces Al and people-

35‘5 fl é/ machine interaction

2 HUAWE!
= Beacon: Huaweiis a bold explorer with an open
i 2 HUAWEI

/

»

) ] L eader: Huawei embodies the fighting spirit to

. explore markets and make progress
2 HUAWE!

Innovation: Huawei committed to technological

4 innovation and to build a fully connected, intelligent

world

Ascending: Huawei is passionate and

== dedicated, working with partners to achieve shared

success and reach new heights

¥ HUAWEL
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Huawel Connect 2018: Active Intelligence

Yo .¢ « Largest single annual gathering of
;ANC'I-'ré\Iiﬁ-IrgEN CE N : e Huawei customers, partners,

developers and stakeholders
eSS

+E58E,

Huawéi- Connect 2018. .
s == ° Key auxiliary events: Partner
Night, Digital Economy Forum

« Activate Intelligence with Huawel
Al Strategy Rollout

Invest in Al research

The gaps between stellar
achievements and lukewarm We should design Alin a £ ey
adoption will drive the Al d - way that extends human 2018 RHF

Huawei Digital Economy Forum

éégi’aii
industry forward. We need to . intelligence so that it Pagiafowa
accept and internalize these Di /A 3

Artificial Develop an open
_empowers everyone and

Intell igence ecosystem and talent
Strategies

gaps, and use them as

. is available to everyone.
inspiration.

Strengthen existing

esident, Microso portfolio

. Micros
Group, Microsoft

#HuaweiConni
10- 12 OCTOBER SHAN

Drive operational
efficiency

nnnn
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DigitALL Night: Connecting with new young Europeans

St | el e
l‘b- : » Live and on-line digital engagement
B (platform) for Huawei to engage with
millennials, start-ups, ICT companies,
developers, KOLs

T ==

SR E——- . SPIRATION

« Engage with our Brand, convey our
messages, connect, debate digital topics,
showcase innovative ideas and talents

 Tailored to young people interests, language
and style — modern look and feel, intense,
INnspiring, motivating, entertaining, social
focused
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DIGITALL S

“We need to adapt to the < Aleliing
digital challenges with better
skills in Italy. As Darwin says

"It is not the strongest of the
species that survive, nor the __.-
most intelligent, but the one
most responsive to change”

MUAWE! |

Full Professor in Computér Science
University La Saplenza

Business | HUAWE!
EUROPE 2018

#HCE2018

Bring d

Talent Gany ECO-CONNECT

| really appreciate companies
like Huawei, who think beyond
profit, about the realimpact
technology can bring in the life
of ordinary people.

» Lorenzo Fioramonti

-
m» Vice Minister for Education,
¢ y University and Research
-

{0V 6-9. 2018 gg
AOAME. LA NUYECA

HUAWE!

)

HT.;-\'.\"L!
igital to every person, home and organization
for a fully connected, intelligent world

“Al empowers
patients with grave
health to conditions

to communicate
again”

“Digital Art is not only
esthetic, but it's made also
of communication tricks and
a lot of futuristic technology™

Hus=




Market Expansion: Focus on India Market

Huawei to focus on the offline retail channel as a
standalone brand by setting up 100 exclusive
experience zones through its retail partners for
flagship devices taking the count to 1000 by
2020.

New stores with showcase Huawei smartphones
and smart devices like smartwatch, laptops and
smart speakers.

The latest retail expansion is being executed
under its $100 million investment plan for the
Indian market. Besides, the investment is already
going towards R&D and marketing.
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StorySign: Al Helping to Make a Positive Impact on Society

What is StorySign?

Opens the worlds of
books to 32 million deaf
children worldwide - a
free app that reads
selected children’s
books and translates
them into sign language

31 Huawei Confidential

The power of Huawei Al

. .

Good boy, e
Spot. Eat up %
your dinner! 1L |

000

Our Christmas Campaign

BRITISH DEAF ASSOCIATION
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Drivers Behind Huawel Sustained Growth

Strategic directions
30 years of sustained focus on Pipe

Strategy: ICT infrastructure

Staying customer-centric
Inspiring dedication
Perseverance
: Growing by reflection

A value-driven

system that motivates our global

workforce
Persistent investment
in R&D to drive breakthroughs
32 Huawei Confidential \S"é H UAWE'



Thank you.

8 Gregory.William.Fox@Huawei.com

www.linkedin.com/in/gregorywfox

u gregwfox

Bring digital to every person, home, and
organization for a fully connected,
intelligent world.

Copyright©2018 Huawei Technologies Co., Ltd.
All Rights Reserved.

The information in this document may contain predictive
statements including, without limitation, statements regarding
the future financial and operating results, future product

portfolio, new technology, etc. There are a number of factors that
could cause actual results and developments to differ materially
from those expressed or implied in the predictive statements.
Therefore, such information is provided for reference purpose
only and constitutes neither an offer nor an acceptance. Huawei
may change the information at any time without notice.
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